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Thai Language and Information for Life Development
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Learning Thai language, listening, reading analysis, information retrieval, selecting
information storage, evaluation, Thai Language skills and information composition. Reference
information and presentation in various pattern.

0100102  vinwedeansnsdngelurnissudi 21 3(2-2-5)
English Communication Skills in the 21 Century
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Communicative competence development in English communication skills:
listening, speaking, reading and writing in various contexts using informal and formal expressions
with emphasis on accuracy, fluency, appropriateness, effectiveness, and confidence. Integrating
the language skills with CEFR framework, improvement learning strategies, enhancement reading
strategies in English, planning in reading, reading for comprehension, active reading, reading
critically, word formation, improvement academic listening strategies, note taking, writing a
summary, reflective learning journal writing and 2 1°' century skills: self-directed learning skills,
collaborative skills, decision-making skills, creativity, critical thinking skills, cultural awareness and
other essential skills through communicative activities, innovative teaching materials and modern

information technology.



0100103  Fdlnlne 3(2-2-5)
Thai Living
UsgiRmansydlng dnwarddtdinlvne Jausssulve gilaanine wifndminsdeay
ANUNUELAZTTTUYIAVDIFTN N1IWAUITNYEITANULUIAIAUILAZUTYYT NYUUaTUUIAR
memsianduiounanwszsvdd Uy weaassgiaweifies Inoraludsalng nsidhiau

AaNssuIneNawaraIsIsUsY lovl

History of Thailand, characteristics of Thai living, Thai culture, Thai wisdom,
concept of social engineer, meaning and nature of life developing, life skills through religion
and philosophy, development theory and concepts from royal initiatives, Philosophy of
Sufficiency Economy, volunteering spirit in Thai society, participating in activities of

volunteering spirit and public benefit.

0100104  JWUSTTUUNGY 2(1-2-3)
Cultural Happiness
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Knowledge of aesthetics, performing arts, definition, importance of culture and
multicultural, multicultural differences, adaptation for intercultural sensitivity related to
organization. Applying aesthetics to fostering happiness and sense of Thai-kingdom. Applying arts
in daily life and organization.

0100105  waileslaniiuj 2(1-2-3)
Good Global Citizen
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Perception and understanding the rights and duties of good global citizen. Aware
of the changes of the modern world in order to be able to exercise their rights correctly in all
dimensions in terms of politics, administration, economic system, society, information
technology, environment and pollution including related laws. Being good citizens, awakened

both in the context of Thai and global society.



0100106  2AAAATINGUIN 2(1-2-3)
Smart Life through Smart Thinking
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Principles and processes of analytical thinking, synthesis, critical thinking. Holistic
thinking skills training based on 21 century learning. Design thinking process. Creativity
through digital media business initiatives. Integrating the learning of thinking process with the
development of self-identity and decision-making with reasonable cause and effect.
0100107 HUNNUAZNITRBNNANEINTY 2(1-2-3)
Health and Exercise
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Introduction to healthcare and holistic health, mental health, sexual health, and
gender diversity. Principles of healthy nutrition and dietary behavior; healthy exercise activities.

Determination of physical fitness enhancement programs Physical fitness test and assessment.
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0200201  nsadeseldainveuvasly 2(1-2-3)
Creating Income from Leftovers
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Definitions and types of leftovers, reform of leftovers, reuse of leftovers,

biofuel production from leftovers, power generation from biomass fuel, production of bio-

fertilizer from leftovers, production of compost from leftovers, production of animal feed

from leftovers, production of decorative products from leftovers.



0200202  msadsasIAUIANIINGIaWAlulal 2(1-2-3)
Creating Innovation with Technology
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Definition, importance and impact of innovation, the principles of innovation
development, thinking process, creativity development, the selection of appropriate
technology, and innovation practice.
0200203  nnseEULNEAMNIWTR 2(1-2-3)
Saving for Quality of Life
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Personal Balance Sheet, personal financial planning, household accounting,
income and expenses, savings, money leakage, financial goals, saving discipline, debt
management, fixed rate loan, effective rate, savings, inflation, real interest rate, risk
management, internal rate of return, personal financial management.
0200204 NI WEIALAT BB 2(1-2-3)
Marine and Coastal Resources
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The importance of maritime territory, fundamental physical, chemical and
biological characteristics of the oceans, coastal seas and estuary phenomena. occurring at
sea mechanism of events explaining knowledge and awareness of the importance of the
maritime zone and management of marine and coastal resources. Including the appreciation
of natural resources and the marine environment both in terms of socio-economic and
environment.
0200205  wwgludInuseanTu 2(1-2-3)
Mutelu in Daily Life
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Definition, history and belief, mystery, amulet, fortune and destiny, worship
of the sacred, analyzing beliefs to apply and support life quality development, applying in
enhancing morale and confidence, mental stability to be able to live in today's society and
work.
0200206  FEUUTIVNTIUTINUTZINIU 2(1-2-3)
The Bureaucracy in Daily Life
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Bureaucracy, decentralization, centralization, government official agency,
constitutional independent organization, public organization, government enterprise and
privatization, government officer, government income, government expenditure, digital
government, public hearing, awareness of government information, investigation and
complaints.
0200207  &anTAafunisvieaiiien 2(1-2-3)
Lifestyle and Tourism
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Definition, concept of tourism, tourism resources, tourism business, lifestyle,
behavioral psychology related to tourism. Individual tourist behavior, tourism recreation, to
gain a personal tourism experience, tourism in the context of sustainable, the benefits of
tourism, career for tourism, an Integration tourism into various fields, field trips or tourism
experience development project.
0200208  AngnAanstulandagiu 2(1-2-3)
Science in Today’s World
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Basic scientific concepts and principles related to everyday life general
knowledge about drugs and harmful substances chemicals in daily life energy used in daily
life biology and life advances in science and technology that affect the quality of life
scientific case studies related to daily life.

0200209  HAALWIAIN 2(1-2-3)
Life Balance
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Principles and concepts of life balance, the six life aspects; physical health,
family and relationship fulfillment, work and career prosperity, wealth and money
satisfaction, mental strength, spiritual wellness; setting and achieving goals in life, creating
balance in life and be happy.

0200210  FuAsiedIMIuge 2(1-2-3)
Peaceful Means for a Happy Life
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Concept and theory of conflict, peace, peaceful means, violent conflict
prevention, conflict and violence analysis in personal, community and international levels,
model of peaceful means in solving peace-threatening problem.

0200211  Hwoedeuiineanuuuld 2(1-2-3)
Designable Good Environment
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Learning environmental problem impact and environmental problems,
flooding, PM 2.5, solid waste and wastewater management. Study solutions including in
developing the problems and decreasing environmental impact.

0200212 &3 nihilvesUszvrvuluiesiiu 2(1-2-3)
Rights and Duties of Local Citizens
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Philosophy, concepts related rights and duties, politics and participatory
governance, rights, duties, and development of local government in Thailand, model of
administration and management of local sovernment organizations, problem, obstruction and
solution trends of Thai local administration, sustainable local development, field study and
study local innovation.

0200213  s3sunAvanula laszen 2(1-2-3)
Good Governance and Youngster with Good Heart
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Definition, form, characteristics, concept, theory, management of good
governance and corruption. Citizen consciousness the role of government agencies the
private sector involved in adjusting the opinion base against corruption both personally and
publicly building a society that does not tolerate corruption, raising the index creating good
citizens in society, suppressing corruption with sufficiency mind STRONG club against
corruption with sufficiency mind cultivating and promoting honest leaders honestly.

0200214  s3suARRINA 2(1-2-3)
Good Dharma for Good Life
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The origin and true nature of human life, lifestyle and life solving problems
in the context of science, religion and philosophy. The ultimate goal of human life according
to the context of science, religion and philosophy. Sufficiency economy philosophy and its
application in this present time, important moral principles and ethics to life living in the
21 century.

0200215  WaAINIINAIHUIS 2(1-2-3)

Life Development through Meditation
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Definitions, objectives, methods, and the beginning of meditation; the nature
of reciting and meditation, benefits of meditation, appearance of anti-meditation; the way
to apply meditation to daily life, meditation as related to education and operation; the
nature, process, property, and benefits of absorption (Jhana) and insight (Nyana);
fundamental knowledge about introspection (Vipassana); differences between tranquility
(Samatha) and introspection, layout of tranquility and introspection; world community and
introspection.

0200216  N1sIANIsIUENTUTINUTZINTUY 2(1-2-3)
Tradesman Skills Management in Daily Life
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Fundamental of tradesman skills that is essential in daily life, basic tools for
tradesman and their maintenance, electrical system, sanitary system, carpentry, painting,
automobile and motorcycle repairs, the principle of tradesman management, trade contract
and related laws.

0200217  N1AAINFIINEY 2(1-2-3)
Happy Marketing
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Definition and importance of marketing, concepts, philosophy on consumer
behavior. Understanding of the marketing, market type, applying marketing principle in daily
life.

0200218  M1TU3INIT0E19UDDIIN 2(1-2-3)
Professional Service
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Introduction to service, service receiver’s attitudes and satisfaction, human
relations in service, personality improvement, art of service

0200219  msizedludendva 2(1-2-3)
Storytelling in Digital Media

v €

N3850 W H e IUFURUUNISIE NI 098NN IATIAY LHYS Unaunun wag

o A

Humatingg 9 vulwasnesuludefdvianivainaney



Storytelling through various forms of content storytelling, telling a story
through video, voice, dialogue and various production techniques for platforms in digital
media.

0200220 InwAsan1sWAILIaE19E By 2(1-2-3)
Agriculture for Sustainable Development
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Thai way of life related to agriculture, meaning, benefits and classification of
agriculture, basic knowledge of the production of important crops and animals in Thailand,
application of agricultural products to promote health and hobbies, effects of climate
change on agriculture, organic farming system, processing and adding value to agricultural
products, marketing principles for agribusiness entrepreneurship, using technology and
innovation to solve agricultural problems for sustainable development of Thailand.

0200221  d3nlulanAana 2(1-2-3)
Life in a Digital World
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Definition and importance of digital world, attitudes and values essential for
living in digital world; develop substantial skills for socialization in digital world focusing on
digital citizen identity, critical thinking, cyber security management, privacy management,
screen time management, digital footprints, cyber bullying management, and digital
empathy to live wisely in digital world.
0200222  WAILNYINNIUNITODAUNITEY 2(1-2-3)

Developing Life through Lesson Learned

1%
o

NITUIUNITAALUUTITUYIN NIARIATISVNINALAENAMIENITNUNIY YA
wazudsluaug mMsfeuAdamiiinainnsiisuisiuiuy MsAnluunssuIuNSEuEeEIRy
uNueg 19l iy afulesTINYIAYeINITAsuLUAIgTAUARLTIUIN @1U15aUTEYNA

ANUSTUNTIuegNaiasIALaznMA N



Critical thinking processes. Critical thinking for cause and effect with review,
repeat and share knowledge. Problem solving through collaborative learning, smooth
process thinking, sorting and plan with goals. Explain the nature of change with a positive
attitude, applying knowledge to work creatively and qualitatively.

0200223  vieufiausugulugaddia 2(1-2-3)
Happy Traveling in The Digital Era
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The basic knowledge of tourism; tourism in the digital technology era, using
digital technology wisely, safely, and joyfully while travel.

0200224  aeIuluIInuszINTuy 2(1-2-3)
Chinese Language in Daily Life
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Practice Chinese listening, speaking, reading, and writing skill for Chinese
communicating in daily life.

0200225  MINYLNI9L1AITIAINALNUR 2(1-2-3)
Survival Skill in Emergency Situation
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Explaining principles and recording the information of the emergency
situations that relate to disasters, emergencies situations and public hazards. Able to choose
how to act or prepare yourself appropriately for natural disasters, emergencies, and public
disasters. Appropriately simulate operational situations to deal with natural disasters,
emergencies and public disasters correctly, such as water disasters, floods, landslides,
earthquakes, tsunami, windstorm disasters, thunder and lightning, volcanic eruption, famine,
disease, insect and animal disease, and human disaster.

0200226  Adlnsfiudepunidva 2(1-2-3)
New Normal with Digital Society
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Definition and importance of new normal related digital society, causes and
effects of situations that cause different changes until resulting in a new normal of life.
Lifestyle of people in digital society. Learn and practice using the application that is useful
in daily life. Appreciating and recognizing to the use of digital technology safely.

0200227  uvasFouSBeaieassaluanissui 21 2(1-2-3)
Creative Learning Spaces in the 21 Century
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Definition and importance of learning space, using creative learning space for
lifelong learning, definition, scope and importance of creative learning spaces, category of
creative learning spaces, collection, services and access of creative learning spaces.

0200228  AanssusirsassALitansizauinaandin 2(1-2-3)
Creative Activities for Lifelong Learning
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Definitions, principles and concepts of lifelong learning education, humanist
learning theory, theories of human development, model of activities promoting lifelong
learning, principles for designing activities, practice designing and organizing activities
creatively, assessing the implementation of activities.

0200229 unsAnERAILIWALiaLTuLDS 2(1-2-3)
Educational Games for Active Citizen Development
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Importance educational games and citizenship, types of educational games,
educational games design to develop citizenship; using media, technology and innovation
in educational games to develop citizenship, educational games activities management for
citizenship in democratic regime.
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Psychology New Age Service
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Definition and the importance of psychology in daily life, psychology in daily
life, human relation and building of consciousness, Idea theory and vole of phycology, and
the importance of service jobs, service process, factors influencing service jobs, and modern
service skill.

0200231  InAneiNewanIRUAWTIR 2(1-2-3)
Psychology for Life Quality Development
anuganandlafertusssumavesysd nalamadadvilmAnnginssy s

(%

Usush nsuiiunauailunuies MsUunseunuAn msfeansidauin msUszgndudndninemnld
e inAidmuauuazyszaunnuduia maianngunm@iaddang o fendndnine
Concept related human nature, psychological function affected behavior,
adaptation, self-esteem, mindset, positive communication, applying psychology for success
and happy life, developing quality of life from psychology theory.
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Political and Governance Awareness
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Philosophy, the concept of consciousness and participation in politics and
government. Consciousness building participation in the public interest public surveillance
participation of the people through community processes, public hearings and referendums.
A case study on consciousness and participation in politics and governance.
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Soft Power for Creativity
mmmnEJLLazmmﬁﬁﬁauJéuawaWﬁmana%ﬁﬂuLLamNUwMﬂ N1S00AUNLIVU
ganRnnesTdfyidunarinsUsane geninnnesvadingludd 5F fuems dunweus

o L4

wagdAvien funiseenuuuwndulne sufausnistestusuulng uwasdumaniauszundlng
NTZUIUNTATNTONANINGS ﬂizmumﬁuLﬂ?}lau%aﬁ/\lﬁvv’l'snaﬂmgimﬂa mstiauelassud
Aedesfurendnniiies

Definition and importance of soft power both locally and internationally.
Extracting important soft power lessons both domestically and internationally. Thailand’s
soft power in the 5F dimension: food, film, fashion, fighting, and festival. Soft power
generation process. The process of driving Thai soft power to the world. The presentation
of projects related to soft power.
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Cooperation for Local Development
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Philosophy, concept, cooperation in local development, development
cooperation networks, public policy and public service partnerships cooperation network
administration and management of public policies by the people. Social network with
cooperation in public service, public policy network and public service driving public policy
and public service by social networks.

0200235  Aauzn1suanLNegUAW 2(1-2-3)
Performing Arts for Health
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The role of performing arts towards humans and society; value and benefits
of performing arts application and practice in performing arts creations, plus presenting
activities in the form of exercise to promote health according to their interests.

0200236 Aawadeufunisiuasuua 2(1-2-3)
Environment with Changes
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Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development,
human adaptation to natural disasters and environmental changes, the application of geo-

informatics for environmental and disaster management.
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Introduction to Tourism Industry
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Evolution, definition, importance and elements of tourism industry; impacts of
tourism industry; service businesses related to tourism industry; technology and tourism; free
trade agreement for services; government’ s policies and roles in sustainable tourism
development; roles, duties, and responsibilities of national and global tourism authorities.
3571119 ARFMERTUATYT NN S BUNEMIETINYIR 3(3-0-6)

Tourism Geography and Natural Resources
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Definition, types, characteristics, and importance of geography; geography and
landscape of tourism resources of Thailand and the world; geo-ecology; map using for tourism;
Geographic Information System.
3571210 waluladAdvaianisvieaiien 3(2-2-5)

Digital Technology for Tourism
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Definition and evolution of digital technology; skills for digital literacy; digital
technology innovation; impact of digital technology on tourism; applications of digital
technology to tourism; computer programs for tourism business; computer reservation system
and e-ticketing; online social networks and internet networks for various parts of the tourism
business.

3571211 unsiaalenBeuseiReand Aaus uaziausssy 3(3-0-6)

History, Art, and Cultural Tourist Attractions
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The story of the history of the ancient ethnics and cities in Thailand from
prehistorical period to the Rattanakosin era; Thai art and culture; relationship of religions and Thai

tradition and culture that influence on Thai way of life, literature, painting, sculpture and Thai



architecture; Thai festivals and events; Thai wisdom heritage; Thai historical and cultural tourist

attractions.

3571304 ININYINTITUINITUALATHAILIYARNAN 3(2-2-5)
Service Psychology and Personality Development
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Basic concepts of human needs; applying psychological theories to the needs

of tourism services; service quality; customer motivation and problem-solving techniques;

importance of personality development; guideline for personality development both internal
and external personality; arts of dressing; manner and posture; verbal and nonverbal
communication; social and business etiquette; international eating etiquette.

3571305 waAnssunviaafisauaznsaeastiumusssy 3 (3-0-6)
Tourist Behavior and Cross-Cultural Communication
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Concepts of tourist behavior; tourist behavior patterns and trends; factors
influencing tourist behavior; decision making process for destination selection; tourist behavior
according to multiculturalism; culture shock and cultural adaptation; important of cross-
cultural communication; communication process and understanding between people and
different cultures; dealing with tourists’  problems in various situations; business
communication strategies.
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Human Resources Management for Tourism Business
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Job analysis; job description; job qualification; workforce planning; recruitment;

human resource development process and training in tourism business; leadership; teamwork



techniques; organizational conflict and risk management; compensation and benefits

management; performance evaluation.

3571504 nNViaNe 9385598 WazAdNTURRYaURBALLiaNiaaLTen 3(3-0-6)
Laws Ethics and Social Responsibility for Tourism
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Concepts of laws and ethics; global code of ethics for tourism; corporate social
responsibility; acts of tourism development related organizations; Tourism Business and Guide
Act; Hotel Act; laws relating to international travel, natural tourism resources, and cultural

tourism resources.
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3571204 wannIssiAAAn 3(2-2-5)
Principles of Tour Guide
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LAZATILIUTTUVRILARLNAA uﬂaﬂm‘wLLasﬁaUsmiwﬁﬁm%’uﬁﬂmwﬂﬁ wiatian15iws “dnnslu

mﬂﬁsﬁa;ﬂaLLasﬂ’ﬁﬁwma’mﬁvimLﬁm M3srneANaTAINLaEALUaBnBuATnie e
Knowledge about tour guide work; roles and responsible duties of tour guides;

etiquette and code of conduct for tour guides; personality and art of speaking for tour guides;

touring techniques; principles of providing information and tourist attraction guiding; facilitation
and safety for tourists.

3571603 nstyduaznsiudmiugsiaviaailen 3(2-2-5)
Accounting and Finance for Tourism Business
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Introduction to accounting and finance; benefits of accounting and finance;
accounting record and procedure in tourism business; interpreting accounting data; concepts
and methods of cost accounting for tourism businesses; budgeting; financial report analysis;
financial control; acquisition of capital for tourism business operations; computer programs for

accounting.
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Lodging Business and Food Service for Tourism
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History of lodging business; organization chart of lodging business and
responsibilities of each department; types and various forms of lodging; types of restaurants;
food and beverage (F&B) service formats; types of F&B menu; table setting; food service steps;
simple F&B design and styling; service staff manners; international service quality and
standards.
3572204 Tadafndiiensvioaiien 3(3-0-6)
Logistics for Tourism
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Concepts and importance of logistics and supply chain activities for tourism;
Digital technology system for logistics; Logistics and supply chain operations; Transportation
and good service according to international standards; Global logistics and supply chains;
Developing logistics and supply chain systems for social responsibility.

3572205 msvieafisnatnefinnnuiuiinvau 3(3-0-6)

Responsible Tourism
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Definition and principles of sustainable tourism; meaning and importance of
responsible tourism; evolution of responsible tourism; sustainable development goals; tools
for responsible tourism management; low carbon and neutral tourism; tourism for all; applying
the philosophy of sufficiency economy to tourism development; trends of sustainable tourism

management.
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Digital Marketing for Tourism
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Definition and importance of tourism marketing; tourism marketing mix;
meaning and importance of digital marketing to tour business; digital marketing patterns; study
the needs and behavior of tourists in digital era through social listening; digital marketing
planning; digital marketing strategies; tools for digital marketing
3572407 NIANITNUBLIUN 3(2-2-5)

Event Management
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Definitions and types of events; event planning; event design; destination and venue
selection; optional tour arrangement for attendees and social responsibility activities; budget
planning; event sponsoring; event bidding; event marketing and marketing communication; event
onsite management; event evaluation; eco-friendly event management.
3572523  giniilen 3(2-2-5)

Tour Leader
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Preparing travel documents and preparing for traveling abroad; group check-in at
the airport; seat arrangement for group tour on the plane; coordinating with accommodation,
restaurants, vehicles and tourist attractions; foreign exchange rate; tax refunds for tourists;
providing safety to tourists; immigration procedures; tour leader ethics; problems solving while

traveling.
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Tour Business and Tour Operations
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Basic knowledge of tour operators and travel agencies; organization chart and

operations of the travel business; setting up a tour business; preparation of travel itineraries;

coordination and negotiation techniques; pricing; marketing planning; planning a tour; risk
management for tour businesses; organizing tours; guidelines for solving problems while
touring; tour operation evaluation.
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Strategic Tourism Planning and Development
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Concepts and importance of strategic planning; strategic tourism planning and
development process; analysis of the tourism environment; studying the area context for
tourism development; surveying and evaluating the potential of tourism resources; formulating
strategies for tourism development; strategic tourism planning implementation; controlling
and evaluating tourism development plans.

3573704 Ussifiusauasiodunisvieaiien 3(2-2-5)

Contemporary Issues in Tourism
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National tourism policies and development planning; current issues and trends
in tourism; analyzing, discussing and presenting solutions of tourism problems; case studies of
tourism problem solving guidelines.

3574915 msAvedumsieadiendedu 3(2-2-5)
Introduction to Research in Tourism
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Research nature and types of research in tourism; research process and
research design for tourism; writing statement of problem; research methodology; writing
research proposal; research instrument development; data collection; descriptive and
inferential statistics; quantitative and qualitative data analysis; results conclusion and

discussion; writing-up research report for tourism; and bibliography.
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Front Office Service in Hospitality Industry
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Importance of hotel front office; Hotel front office department organization
chart; guest life cycle; reservation; welcoming guest; operator; gsuest check-in; guest check-out;
coordination between front-office and other related departments; coordination between front
office and tour operator; hospitality and services in restaurant; hospitality and services in spa.
3572516 msvisafiendsenns 3(3-0-6)

Gastronomy Tourism
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Definition of gastronomy tourism; gastronomy tourism products; types of
gastronomy tourism; demand and motivation for gastronomy tourism; strategies for using food to
connect with local culture; gastronomic tourism management; formats of organizing food tours.
3572517 msvioafiendeasnessd 3(3-0-6)

Creative Tourism
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Definition, concept and principles of creative tourism; development of creative
tourism in Thailand; elements of creative tourism; creative tourist needs and behavior;
management of creative tourist attractions; participation of creative tourists in preserving arts
and culture, local wisdom and environment; international and Thai creative tourism activities.
3572518 mMsvisaiiealaeysy 3(3-0-6)

Community-based Tourism
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The concept and importance of community-based tourism (CBT); analyze the role
and importance of communities in tourist attractions; community’s potential development,
networking and community participation in tourism management; roles and responsibilities of
public and private agencies in promoting and developing CBT; problems and limitations of
community-based tourism management.
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Health Tourism

m’miﬁaqé]’uuazumﬁmL?{mﬁmﬁviauﬁm@aqmmw Usglnnvosmsvieaiioaids
GRUERNY Msvienindansunng miﬂ/iaﬂl,‘ﬁmL%ﬂa'\iLa%uqsumwuazmmam NI5IANITHALNITAAIN
Lﬁaﬂ’liviaal,ﬁmt,%dqmmw uISJmaﬁﬂuﬂﬂiﬁaﬂLﬁaaL%ﬂqmﬂﬂw LLuﬂﬁmmmivimLﬁmL%ﬁfjﬁumw

Basic knowledge and concepts about health tourism; types of health tourism;
medical tourism; wellness and aesthetic tourism; management and marketing for health
tourism; health tourism policy; trends in health tourism.
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Agrotourism
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Concepts of agrotourism; types of agrotourism attractions; agrotourism activities;
agrotourism business models; accommodation business in community; agrotourism standard,
starting an agrotourism business; agrotourism business planning.

3574101 gsnan1stu 3(3-0-6)

Airline Business
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Ineuazveslan audnvarsuiisszasdveaynainsluaissunisiu msdanisiidudiasiy
dawndoulugnanvinssunistu
History and importance of the aviation industry; elements of the aviation
industry; airlines; aircraft; airports; aviation facilities; agencies in the aviation industry of
Thailand and the world; desired characteristics of personnel in the aviation field,
environmentally friendly management in the aviation industry.
3573412 nmsdansaudeaazanaingalugasminssumsviaaiien 3(3-0-6)
Risk and Crisis Management in the Tourism Industry
LIAR MW HENNITLATAIMANEYRINIIANIAILALAE AEINge Ussuay
ﬂ’l’]ﬂJLﬁIEJ\‘iLL@%ﬂ’YJS%ﬂQG}‘ﬁIﬁNaﬂi%%Uﬁi@@imﬁ’MﬂiiﬂJﬁ@\‘iLﬁlU) ﬂi%U’Juﬂ’]ﬁIUH’]iﬂ’]ﬂﬂ?iiﬁﬁﬂ’?ﬂﬂ’ﬁﬂj
mnudsauaringalugnavnssuvioniion nsdanisanuidsuazanzings nagndlunistesty
MsARNANTENUIINAMEINgININIYaaiien nMsdeansanuidssuazniyings nsUseiude
Concepts, theories, principles, and meaning of risk and crisis management;
types of risks and crises that affect tourism industry; a process for anticipating risk and crisis
situations in tourism industry; risk and crisis management; defense strategy; reducing the
impact of tourism crises; risk and crisis communication; insurance.
3573413 matudusznaunisgsiauinig 3(3-0-6)
Entrepreneurship for Service Business
wAauazng e vesnsiduguszneunis uAalunisadudinegeiusenaunis
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Concepts and theories of entrepreneurship; ideas for living life as an entrepreneur;

creativity and entrepreneurial skills in the digital age; forms for setting up a business; preparation

before starting a new business; business environment that affects operations; service design; service
innovation; case studies of successful service business entrepreneurs.

3573414 mMsviaailsnTaiuazraie 3(3-0-6)
Sport and Adventure Tourism
AMUNIIERAZUSTLANTRIN YD LB N TR uazag e Aanssunsvieaiiends

Auarkagerenandaazlusy wedaluifmumsieniisndsiviuasaaysieluuaieniion

yasssusRkasigudaineiu natlestusazmsutiamifeisuaudaondy Msquatinviesiilen
Definition and types of sports and adventure tourism; sports and adventure

tourism activities both outdoor and indoor; techniques for developing sports and adventure
tourism in natural and man-made tourist attractions; preventing and solving security problems;

taking care of tourists.



(2) FvrnuAneUsEmAiia U TN 15 wuaenn
(1) NGUIPINWBING Y

3571706 mmé’anqmﬁan'miauﬁﬂfa 1 3(2-2-5)

English for Tourism |

English listening, speaking, reading, and writing skills related to tourism; English
vocabularies, idioms and sentence structure used in tourism both domestic and international;
conversation for tourism situations; tourist greeting; giving information to tourists; checking-in at the
hotel; food ordering at restaurants; checking-in at the airport; giving direction; customers’
complaints.
3571707 mmé’anqwﬁamsviauﬁm 2 3(2-2-5)

English for Tourism |I

English listening, speaking, reading, and writing skills for communication in
various situations; tourist reception; making an appointment; travel arrangement and
itinerary; tourist assistance; explaining the information about tourism.
3571708 mmé’anqwﬁamsviauﬁm 3 3(2-2-5)

English for Tourism llI

English listening, speaking, reading, and writing skills, vocabularies and sentence
structure used in communication in tourism office, e- mail correspondence, telephone
conversation, travel arrangement for individuals and groups, meeting, convention and
recreation arrangement.
3571722 Mudanguavusuliaamen 1 3(2-2-5)

English for Tourist Guide 1

English listening, speaking, reading, and writing skills, vocabularies and sentence
structure for describing Thai architecture styles, Buddha image, Thai Temples, and UNESCO
World Heritage sites in Thailand.
3571723 nMwdangedmiudinquen 2 3(2-2-5)

English for Tourist Guide 2

English listening, speaking, reading, and writing skills, vocabularies and sentence
structure for describing Thai food and fruits, Thai lifestyle, Thai arts and crafts, Ethnic groups in
Thailand, and UNESCO intangible Cultural Heritage in Thailand.
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3571806 aMeIuien1sviaadien 1 3(2-2-5)

Chinese for Tourism |

Vinwen13ile MsNe NI8ukaENITTsURg 19y IS JUUsEleAkarliensal
fugudmsudFeuilidfuguanudnnduinnou whillnnmsaunndlfluisdnnsieaden
AMSTATE NMTLULIIAY N1FUBNLIAT N33 8V ?]ﬂmia'msffaﬂ’mué?uﬂ dusnasunazmneu
anule aunsalisulselondies 19

For learners without background in Chinese language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar;
focusing on conversations used in tourism profession; greeting; self-introduction; telling time;
purchasing; practices of reading short passages; being able to conclude and answer
questions; being able to write simple sentences.
3571807 MeRuiensviawdien 2 3(2-2-5)

Chinese for Tourism I

nslévinuenisila mana mssumasniadeu honsaiuarsitssloafidudeuty
e nwilugaumsalingg mansviesiien feshluldlumudednliniwndy Sausssy
ATUAINE VOIYIITU NISTATIU N13YDDULYIN NITUBNLAGANG M3k kagn1ssu nsusmsidusiu
Tnawiunisidnuiegagnaesmingay

Usage of listening, speaking, reading and writing; more complex grammar
and sentences; language skills in different situations in tourism, which can be used more
comprehensively in the profession; various Chinese cultures; persuasion; asking for
permission; telling reasons; giving and receiving; services; focusing on correct and suitable
language use.
3571808 Awduiansviaaiilen 3 3(2-2-5)

Chinese for Tourism llI

nsldnuzludunsitauazmsnelunisdu druuildlunisuinig uaznns
aununfuiinvieadien InedaaeumsaldaedumsuftRmiuwmamieadon auudy Sasms uay
$9UA

Usage of listening and speaking skills in Chinese; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions,

airport, restaurant, and store.



3571809 nMyAuswmTudaamen 1 3(2-2-5)

Chinese for Tourist Guide |

msldinuglumsils wa 11 wez@euluaniunisalineg Nenfussiamsvieaiien
msldnouanmnedidnnsetind msaunumalnsdw MdwinasUselondugsiansvieadien lng
HnwAuiidoulussduiigay

Usage of listening and speaking skills in different situation in tour business; e-
mail correspondence; telephone conversations; vocabularies and sentences related to tour
business; using more advanced Chinese.
3571810 mMuudmsusinamean 2 3(2-2-5)

Chinese for Tourist Guide |I

Mswmuinuznsye Mdmd uaslassaiasyloaildlunisussesuaziv
wasisaisatansssuniuaySausssy UseSamans favs wasUsundifidfryvedineuas
AU

Development of speaking skill, vocabularies and sentence structure for
explaining and giving information about attractions both natural and cultural attractions
including history, arts and important traditions in Thailand and also international attractions.

(3) nguivnwdiy

3571906 awndiduilensvieailen 1 3(2-2-5)

Japanese for Tourism |

WNwen1sila MsNA NMIBULAZNISR WY 1Y TUINTT gUUizTﬂﬂLLazhmﬂifﬁ
fugnudmiugFouiliffuguanuinnddunnou widlnmsaununildluiednnsvondien
AMSTATE NMTWULIAY N1TUBNLIAT N33 8V E]ﬂmia"m%mmégw] dusnasunazmnou
Aanule awnsalsulszleadiee 19

For learners without background in Japanese language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar;
focusing on conversations used in tourism profession; greeting; self-introduction; telling time;
purchasing; practices of reading short passages; being able to conclude and answer
questions; being able to write simple sentences.
3571907 ardJuiivenisvisaiien 2 3(2-2-5)

Japanese for Tourism ||

nsldvinwennsile msye MseuLarnIsle 1fsmﬂiaiLLaz§1J1J3§[aﬂﬁsiTu%’ausﬁu
s melugaunsaline memsviesiien fasiluldlucudednldnmwndy Sausssy
Fusinee vsrndlunItnin Msvesyy e MIvenmaNa Msliuazn1siu Msuing leewly

nstinwegegnaeuingay



Usage of listening, speaking, reading and writing; more complex grammar
and sentences; language skills in different situations in tourism, which can be used more
comprehensively in the profession; various Japanese cultures; persuasion; asking for
permission; telling reasons; giving and receiving; services; focusing on correct and suitable
language use.

3571908 andluiiansvieaiien 3 3(2-2-5)

Japanese for Tourism llI

mslvinuelusunsiliwagnisaluniv guu dnouildlunisuing wagns
aununuinvieaiie eedasamumsaisaedunsufsfndluidsioniion auudu Samans ey
S 1Wusu

Usage of listening and speaking skills in Japanese; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions,
airport, restaurant and store.

3571909 awndilusmiusinamen 1 3(2-2-5)

Japanese for Tourist Guide |

msldinuglumsil ya 611 wez@euluanunsaling RenfugsRamsviondien
nsldneuannedidnmseting nsaununmalnsdng Adninazdszloadugsiansvieaiion Tng
T iuiiBeunlussduiigay

Usage of listening and speaking skills in different situation in tour business; e-
mail correspondence; telephone conversations; vocabularies and sentences related to tour
business; using more advanced Japanese.

3571910 aendiudwiuiagmer 2 3(2-2-5)

Japanese for Tourist Guide I

Mswmuinuznsye Mdnd ualassaiasyloaildlunisussesuasiv
wasisafisastanisssuRuaySausssu UssiRmans Aavy uazUszindiian Aeyvesinuuay
AU

Development of speaking skill, vocabularies and sentence structure for
explaining and giving information about attractions both natural and cultural attractions

including history, arts and important traditions in Thailand and also international attractions.

(4) NgUIVINWUNE
3572701 AMwMvaian1sYiadien 1 3(2-2-5)
Korean for Tourism |

Winwen1sila Msne MsBukazMSWguegyIANNS JUUTEleALaY
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vioadlen mMsvinme msuustau nsusninen MIteves ?]ﬂmiém%ammgm annsnasluas
maumaula aunsalisulszlondnes 19
For learners without background in Korean language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar;
focusing on conversations used in tourism profession; greeting; self-introduction; telling time;
purchasing; practices of reading short passages; being able to conclude and answer
questions; being able to write simple sentences.
3572702 AenWEensisdie 2 3(2-2-5)
Korean for Tourism |l
nsldvinwznnsils maye mesumazmaiBou Thensaluazsuuszlond
Fudoutu vinvenelugaumsalineg memsvieniion fezthlvldlumdndnldn ey
TAUTITUAUANNY VBIYIUNINENITTNYIU NTVROUYIN NITUBNMAKA NMTTLaENITSU N15USNNS
Tnawiunistdnwiegegndesvanyay
Usage of listening, speaking, reading and writing; more complex
grammar and sentences; language skills in different situations in tourism, which can be used
more comprehensively in the profession; various Korea cultures; persuasion; asking for
permission; telling reasons; giving and receiving; services; focusing on correct and suitable
language use.
3572703 AN mdiien1srieadien 3 3(2-2-5)
Korean for Tourism llI
nsliinuludunsilauazmsyaluniviinimd duuildlunisuinig
wagmsaumniutinveaiien lnednanunisaisiasdunmsuiifoluwameaden auwdu
Ane1AnT wagduan Wudu
Usage of listening and speaking skills in Korean; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions,
airport, restaurant and store.
3572704 amwunmadmsudaquen 1 3(2-2-5)
Korean for Tourist Guide |
nsldinuglumsils ya 91y wasidovluaanunisalineg feafugsionis

vieuiiey n1sldnauanuediannselind nMsaunumvnealnsdnw FdnvuazUsgloadugsianis
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vioudied lngldnwunvanseuanlussaunasdu
Usage of listening and speaking skills in different situation in tour
business; e-mail correspondence; telephone conversations; vocabularies and sentences

related to tour business; using more advanced Korean.



3572705 AMwnnmREmSUIARWAA 2 3(2-2-5)
Korean for Tourist Guide Il
nsminyenIne MW waglassaiauseleanldlunmsusseeuas
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thenurdaviesiisnimnesssuiuay Tansssy UsyiRmans Aavy warUsundiiddayvetineuas
AR

Development of speaking skill, vocabularies and sentence structure
for explaining and giving information about attractions both natural and cultural attractions

including history, arts and important traditions in Thailand and also international attractions.

2.3 NEUIYNNUsZAUNTIIYITN %30 aunafnen 7 ATRtinE

3573803 manseafinUszaunsaiisndinnsvieaiien 2(90)
Preparation for Tourism Professional Internship

n1swseuANnsonlun1sUUAMUA RN NMsWeulseifaiudy aanune
afasiu nsnsenluainsnu wazmsdunwalnu msldiedesdddtnau yadnnw asserussallu
n15UsZNaUITITN

Preparation for practical working in real business environment; resume, job
application letter, filling application form, and job interview; office equipment; personality;,
professional ethics.
3573804 msfinUszaunisalivndnmsvieaiien 5(450)

Tourism Professional Internship
FsAUneY : NseIEEnUTEaUNTaRYTTN

m'i‘lJﬁ‘ffﬁqmlugmzwﬁfﬂﬂmﬁﬁbﬁﬂ'ﬁﬂﬂUﬁmuU'ﬁzﬂaUmaéjmmivfaal,ﬁﬂ’m%a
anuUszneunsenugsiauinsiietes msdnvilassouiieimuiendnildsunounne fins
thiaue wasdnmsussdunalaeninauiiaouazeransddmen

Practical working as a temporary employee in a tourist organization or
related service business; conducting a project to develop professional assignments; presenting
and being assessed by the coaching employee and supervising teacher.
3574803 maw3eafinauiafnuinisisadien 1(45)

Preparation of Cooperative



LUIRAABIRUN1STANISANBILLLANAY N1swTeulenatsadATy Hnue
yaiunsdeansseninayanaluaniuivinay uagiinugsneg Asndulunisiinaudmivana
ANWY 93581UTIIVITN

Concept of cooperative education; preparation for job applying;
interpersonal communication skills in the workplace; and other necessity skills; professional
ethics.

3574804 avafnwINsvinaiien 6(540)
Tourism Cooperation Education
nMsUFtRcuadeundaduninauaisluaaiulszneunisfunisvieaiion

vidpanuUszneunssnussiauinmsiiieates msdmilassmuiewamnedndldsunounne i

nsthiaue wasinsUssiunalaentinauiiaewarenaseimer

Practical working as a real employee in a tourist organization or related
service business; conducting a project to develop professional assignments; presenting and
being assessed by the coaching employee and supervising teacher.
wangwe: nsdiitnAnudesnsiinnulugsiauimsduuenmileaingsionsvieadiedes
HUNSHIUYOUIINANZNTINNNTUSINIUANGRINaU
Note: If the student wants to have a practicum training in a service business beside
tourism business, he or she needs the prior approval from the curriculum administrative

committee.
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