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0010102 wilnetitenisdeans 3(3-0-6)
Thai Language for Communication
0010202  awdsnguiienaunrinugnsiey 3(3-0-6)

English for Study Skills Development
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0010203  mwidanqudmiugiFeuluamssui 21 3(3-0-6)

English for 21°' Century Learners
1.1.2)  nguwaanuduuyed 8  wulenn

0020110  ANUITIVBITIN 2(1-2-3)
The Truths of Life

0020111  @uvssnnuasinusssulng 2(1-2-3)
Aesthetic and Thai Culture

0020112 anudulve F8wA wazmansnszsw 2(1-2-3)

Thainess, Way of life and The King’s Philosophy
0020113 nguaneuazaudunadiosd 2(1-2-3)
Laws and Good Citizenship
1.1.3) nguinedans malulad uazudanssy 3 wudaehe

0030105  Ra1ARANIINEIANERS 2(1-2-3)
Smart Thinking with Sciences
0030109 miaaﬂﬁﬁé’ﬂmmazﬁwmﬁaqmmw 1(0-2-1)
Exercises and Sports for Health
1.1.4) NGUAVINGINITUALNITIANTT 4 wieia
0040101  msnszmiinfuasuiuirensudsuutadlulangalvsl 2(1-2-3)
Awareness and Adaptation in Disruptive World
0040102  BIANITHINAIINAY (3-2-1)2
Happy Organization
2.1) nguivuaen mighin 6
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(1 nguAIIAZNITHRENS

0010302  nwiduilonisdeans 3(3-0-6)
Chinese Language for Communication

0010402 ﬂwwwﬁﬁuLﬁaﬂﬁiﬁaaﬁi 3(3-0-6)
Japanese Language for Communication

0010502 mwmmqtﬁamiﬁami 3(3-0-6)

Malay Language for Communication
2 nguwauAMadunyed

0020114  wallesdnel sssunAviadunislesiunessutu 2(-12-3)
Citizenship Education, Good Governance and Corruption
Prevention

0020115  ansauwmelilonsiseus 2(-12-3)
Information for Learning

0020116  UWWAUSHUSLTIATIATIA 2(-12-3)
Creative Learning Spaces

0020117  @nSiflefmuin 2(3-2-1

Meditation for Life Development
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0020118 lan Awndeu uyuduaznisidsullas 2(1-2-3)
Earth, Environment, Humans and Changes

0020119  WAINWAFQTTOUAIIN 2(1-2-3)
Miraculous Power of Mind

0020120  AsHAlUANUTALEPIUFURTE 2(1-2-3)
Conflict Resolution through Peaceful Means

0020121  @w® wihil waznstidsnlunsiauiesdu 2(1-2-3)
Rights, Duties, and Participatory in Local Development

0020122  S¥UUTWNTINY (3-2-1)2
Thai Bureaucratic Administration

0020123  gvfudInaIednInen (3-2-1)2

Happy Life through Psychology
(Bnguinerrans malulag uazuinnssy

0030106 mwnﬁamiﬁwm@mmw%‘im 2(1-2-3)
Agriculture for Quality of Life Development

0030107  waluladuagnisadwassauinnssy (3-2-1)2
Technology and Creative Innovation

0030108  gUAWA AINA 2(1-2-3)
Good health Good Life
(4 NEUIINYINTTIANTS

0040103  msUszneunsatsln 2(1-2-3)
Modern Entrepreneurship

0040104  NM1FAAAYIYRRN 2(-12-3)
Smart Marketing

0040105  dnulnglugpddvia (3-2-1)2
Thai Society in Digital Age

0040106  eenuwuuNsiaSadludefdva (3-2-1)2

Storytelling Design Digital in Media

0040107 Lﬂllﬂ']iﬁﬂ‘t‘ﬂLﬁ@ﬂ??MLﬁuwaLﬁﬁN (3-2-1)2
Educational Games for Citizenship

0040108  AISWAILYINELTINAIBNTLUIUNITIAINTAIAL 2(1-2-3)
Life Skills Development through Social Engineer

Process
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3543109
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. VNINIVUANTY Lidesndn 94 wnudeda
2.1) nguAvfugiudvin 21 wiein
ninnsnanauazmaluladidesdumemsnans 3(3-0-6)
Principles of Marketing and Basic Marketing Technology
DIANITLAZNNTIANIT 3(3-0-6)
Organization and Management
ngranegsiakasduddidnvselinddwiugusznauns  3(3-0-6)
Business Laws and Electronic Commmerce Law for Entrepreneur
nsUR e sRudmiugusenaunis 3(2-2-5)
Accounting and Finance for Entrepreneur
N5INNITNITHERLAZNITALTUIIU 3(3-0-6)
Production Management and Operation
N15IANTTNULY Y 3(3-0-6)
Human Capital Management
wisugenansiiosy 3(3-0-6)
Introduction to Economics

2.2) NEUITUINIEAIY 66  viqEnn
2.2.1) ¥1U9AU 48  wuwNA
AN EENTUTNNITAAIN 1 3(2-2-5)
English for Marketers 1
AwBaNguEmTUTNNITRaIA 2 3(2-2-5)
English for Marketers 2
nsdnn1sAUanade T 3(3-0-6)
Modern Retailing Management
NoANTIULUTLNA 3(3-0-6)
Consumer Behavior
NNFIANIINERA N 3(3-0-6)
Product Management
N153ANITTIALALAUYUNINTAAN 3(3-0-6)
Pricing and Marketing Cost Management
N353NSR NNTAAIARAE LR UNIY 3(3-0-6)
Marketing Channels and Supply Chain Management
AN3ABENTNNINTAAIALTIYIANNS 3(2-2-5)
Integrated Marketing Communication
nsInn1IAIRaIREYlYl 3(3-0-6)
Modern Marketing Management
nagnsnisnannaiie iyl 3(2-2-5)
Modern Marketing Strategies
N15ANITHIIAUAT 3(2-2-5)

Brand Management
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3543112 ANFTINLNUNITAAA 3(2-2-5)
Marketing Plan

3543113 N1IRAIARAYIA 3(2-2-5)
Digital Marketing

3544105  A1sealalan 3(3-0-6)
Global Marketing

3544901 FULUININITHAA 3(2-2-5)

Marketing Seminar
3544902  N15398N1RALUBIAU 3(2-2-5)

Introduction to Marketing Research

2.2.2) Agnasnseu 18  wuaenn

3542310  Mswelagyans 3(2-2-5)
Personal Selling

3543104  M1IRAIAUINIG 3(2-2-5)
Service Marketing

3543114 A1TRAIAYUYY 3(2-2-5)
Community Marketing

3543115 mMInaeLiiodinuuazasuindon 3(2-2-5)

Social and Environment Marketing

3543116 mMsnaeLiienisvieadien 3(2-2-5)
Marketing for Tourism

3543117  A1sUgTdmsulnnInaIn 3(2-2-5)
Accounting for Marketers

3543202 WMATANITULEUDAIUNITHAIN 3(2-2-5)
Presentation Techniques for Marketing

3543203 WMATANITIATIERUYIININITRAINDYENATUINAS 3(2-2-5)
Comprehensive Analysis of Marketing Problems

3543204 mﬁmﬂzﬁ%@aﬂamqmimmm 3(2-2-5)
Marketing Data Analysis

3543308  BLIUNAIUAITAAIN 3(2-2-5)
Marketing Event

2.3) ngudvinuszaunisalividnuseaunafne lidesndn 7 wiiefia

3543801  ASLWSENRNUSEAUNSARYITNNINIIRAIA 2(90)
Pre-professional Field Experience in Marketing

3544801  ASRAUSEAUNISARYIINNNNITAAA 5(450)
Professional Field Experience in Marketing

3543802  LRSpNE@UNAANWN 1(45)
Pre-cooperative Education

3544802  @nnafnw 6(540)

Cooperative Education
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3. MUY NADNLAT Laitfaendn 6  wiqwnn
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A5 UNYII8IUN
1. wuadvdneiiall liidaandn 30 wuaein
1.1) ngu3v1Ueny 24 wigfin
1.1.1) ngun1wILaznNTHeENS 9  wienn
0010102 aMwlneiianisaeas 3(3-0-6)

Thai Language for Communication

vanmsldnnnefienanneudnaiisassddmivBouluamssedl 21wenns
doans nsils mawe Mssuuaznsdeu udansldnwineiietiauenamsinwinazduaiins
Anshudeuseimeing 9

Principles of using Thai language to develop creativity in learers of the 217 century,
communication skills: listening, speaking, reading, and writing, using of Thai language to present

academic research and studies in various types of media.

0010202 MBI NN ALTINELN5SEY 3(3-0-6)
English for Study Skills Development

[y

WALINAYNSNITBIUAYIBINGY Tinwen1saIamLien n13e1ueg 19T Liedu

14 (] Y

Uszihuuazdoyadifny Wannvinveniseuwaznagnslunisiieumdni Waunvinveniseundify

o
[y

nmseruitedulannuddnuazsisazden msasuam maaanuvgfdwianyiun nsada
ANANY N1338UTURUUNITIOEUY N1TTANLIANYTOYAIINUNSIU N1581URE 19T UYL ALE
UszdnSan muinagnslunissew nsandudin n1saguaiy Msnenauwaleulntanietasn
VNUYDNAULD

Enhancement reading strategies previewing, predicting, skimming, and scanning;
enrichment of essential reading skills and vocabulary acquisition strategies: identifying main ideas and
details in paragraphs, identifying patterns of organization, making inferences, suessing word meanings
from context, word formation; categorizing information; reading critically and effectively; development
of study skills for further studies note taking, annotating texts, summarizing and paraphrasing.
0010203 awsanqudmiudSeuluanassui 21 3(3-0-6)

English for 21°* Century Learners

Waunaussaussieasniwdanguineinugile wa 81w 1Wou luaniunisaling
7 luTinUszdnfusteiidunenis lddumanis Bnnislénwegiegnies adosuad ianzanfv
U3un rudemsasutazianssunsldnwitenisdeansuasiausiualio ysanmsimunanssauy
nsdeaInsanguiunsiaLnuedmiuanisTen 21

Development of four fundamental English skills: listening, speaking, reading and writing
to increase communicative competence through formal and informal English expressions frequently
used in everyday situations. Emphasis on accuracy, fluency, appropriateness. Integration of 21 * century
skills with commmunicative competence development: self-directed learning skills, collaboration skills,
critical thinking skills, cultural awareness, creativity, Information sharing and decision making skills needed

for 21" century leamers using communicative activities and innovative materials.
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112 nguwawAuduayed 8  vUENA

0020110 ANIIIVDIYIN 2(1-2-3)

The Truths of Life

ALLNELAZEITUYIRVDITIN NMTNAWINBETIN AINLUINGIPNEAT FNEUT LAz
Vw1 i mnevestin mawaunauamdin mauidamdin inveinfedufiguuazduinm uun
MIMsUssenAlivinyetin

Meaning and nature of life developing, life skills through science, religion and
philosophy, objectives of life, quality of life development, solving life problems, life skills for peace,

guidelines for applying life skill.

0020111 FuUnNIenLaLIAUsIIU LNy 2(1-2-3)
Aesthetic and Thai Culture

ms%’uimmmmmﬁﬁmﬁ MIaseEssANURaUNTsIvRIY Y AUde ANASYIS
Tuwi A wezanndadd e uaySnusssulssndnsuuiiuguuians¥ud maseadiu nslddu
wazmadeulmn Tunsuanseenidsaisassdmeianssalneionswauiymanie e1sual dey uay
aflya duasunnsssuasesssn warnsdulddneran nsuanvnanud msadnassdfalzuas
Saussanignisdlamueadlegdu fwimiunswasuas uasnssiuinessdmmigvludsay

Perception of beauty in nature, human’s creation of art, beliefs, faithfulness in
nation, religion and majesty King, Thai culture and society based on perception of sight, sound and
movement, creative expression of Thai culture for the development of the body, emotions, social
skills and intellect, enhancement of ethics and morality, volunteering spirit, knowledge searching, and
creativity, art and culture understanding of oneself and others, adjustment to changes and peaceful

living in society.

0020112 anululng 3vR wazArdnsnszsIv 2(1-2-3)
Thainess, Way of life and The King’s Philosophy

Usgifmansviilng dnuazvedindinlng Jausssulve Ussimdllvne uwazgilaan
vieadu armdulve nsasemindernudulng wardrindnudlne Snenanludeaulng nsidnsy
Aanssudnorauazans1sUsElevl asfAuITaImaninsE I arsteNtmansnIEIvgnIg
UftRileannuLes

History of Thailand, characteristic of Thai living, Thai culture, Thai tradition and
local wisdom, Thainess, awareness of being Thai and Thai patriotism realization, volunteering
spirit in Thai society, participating in activities of volunteering spirit and public benefit, knowledge

of The King’s philosophy and practicing along The King's philosophy for self-development.
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0020113 nusneuazalunailiod 2(1-2-3)
Laws and Good Citizenship

nganefeuTinUsesn iy ansuaguiivesailosing avdnsdny AvEnis
LATgNa AnSeiausssy avanenisdes nsunasedive ssusudsersulaeg anduninisides
WAUINIITNNNITEDY kaZN1THEIUIINNINITEY

Laws related daily life, rights and duties of Thai citizen, social rights, economic
rights, cultural rights and political rights. Thai governance, democracy, political institutions,
political development and political participation.

1.1.3)  nguInerdans walulad wazwinnssu3  wioehn

0030105 2A1AANIINIANEAS 2(1-2-3)

Smart Thinking with Sciences

NINNITUALNILUIUNITANVRINYWE NTEVIUNISAANITINGIA1ERNS AdinAansly
PnUszariu maundgmuazdndulalutin lnensAnfisssuulazasassn

Scientific principle and human thinking process, scientific thinking process,
mathematical in daily life, problem solving and decision making through systematic and creative
thinking.
0030109 nseenindanieuasivilegunn 1(0-2-1)

Sports and Exercises for Health

ALY ALNY wasUselevivain1seaninaenewasin MENMILATTURDUTDS
mﬁaaﬂﬁwé’qmmﬁaqmmw nMsgenfdneiiofauNaLsIan MVINIEF RN 9 Msdenianssunis
sonfdimeuazfwilvaenndeatumatayis Finmseenindneuarldgunsniieiesiionmsoentndanie
2819915 MsHnNMseanmdIngluaniuuInisniseeningeniy NsnaaeuLarUsHHUNANTINAN
$79N8

Definitions, objectives and benefits of exercises and sports; principles and step of
exercise for health; exercises for improving physical performances; physical activity and sport selecting
related gender and age; exercise practices and sport equipment proper usage; exercise practices in

fitness center, physical fitness test and assessment.

1.1.4  NENEVINGINITUATNITIANIST 4 wdlenn
0040101 nsasevtiniuazuiudasenisitdsunuasiulangalvsl 2(1-2-3)

Awareness and Adaptation in Disruptive World

n155u§ 19le uazaszniindansidsundaseategiuludiddiu dsay 1asugh
maudles Fawnden waluladansawng wazuinnssy nansenuiuday nansenudunisdies
NANTENUAULATYEAY Nansevuiudanndon msldmeluladasaumanazuinnssy nsuud
ieuidgynismssiinanuuniluguuuulmisgnsdiviviudonisiasuuvasludsaugaiagiuls
RIRNIS RS

Perception, understanding and awareness of the current disruptive in
dimensions of society, economics, politics, environment, information technology and
innovation, social effects, political effects, economics effects, environmental effects, the use
of information technology and innovation. Adaptation for effective problem solving in new

normal toward disruptive society.
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0040102 DIANITUNIAINGY 2((3-2-1

Happy Organization

AUNUNBUAZUIZLAVVDIDIANT NITIAFAINLINRDUDIANT TMUTITUVDIDIANTUY
AUVAINTNANY AUNUIEUALANAIAYVDIBIANTWINANGY TNTNENTIUIN N15UTEYNALY
InAngnTsvaniielaiuainaninugy nmsviaueguiinugy nsildusanlunisaiiaosdnsum
ANEY

Definitions and types of organization, organizational environment, multi-cultural
diversity in organization, definitions and importance of happy workplace, positive psychology
applying for creative happy workplace, and participation in creating a happy organization.

1.2 ngudvuden iefin 6

YV a

gl SouldiFoudmanding 4 amigisouauls s1uaulidosndn winedn 6
(1 nzjumwmazm'sﬁ'aa'ﬁ

0010302 A3t sieans 3(3-0-6)

Chinese Language for Communication

Adndl 18 wazuszsleaniwidusgrsinedrinsunisaununlutinuszdniu dn
SnusntwIuuaznisesnides n1stiniinuenisdeansatwduluaniunisalsing g

Basic Chinese language vocabularies, phrases and sentences in daily
conversation; Chinese phonetics ( Pinyin) and pronunciation; practicing Chinese
communication in various situations.
0010402 mmajﬂmﬁamiﬁami 3(3-0-6)

Japanese language for Communication

Mdmi 23 wagdslonnunduegisiedmiumsaumnluinusedriu dndnus
M Tukazniseenides nstininvemsdeansnsduluaniunisaisng o

Basic Japanese language vocabularies, phrases and sentences in daily
conversation; Japanese phonetics and pronunciation; practicing Japanese communication in various
situations.
0010502 AwmAg e sHeans 3(3-0-6)

Malayan language for Communication

A 28 warUsgloamuinatgeg viedmunisaununludinusedniu dndnus
mmumguazmmamﬁm miﬂﬂﬁm%ﬂﬁiﬁaﬁﬁiﬂﬂwﬁmaﬁQTuﬁawuawaaﬂ&iﬂﬂ 9

Basic Malayan language vocabularies, phrases and sentences in daily
conversation; Malayan phonetics and pronunciation; practicing Malayan communication in various

situations.

10
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(2 nguwmuAMTuny LY

0020114 waklaednw sssunAviaiunislasnuaassudu 2(-12-3)

Citizenship Education, Good Governance and Corruption

Prevention

AmnumneLazauddyveInaLied unuwm avduiind ndnaud aasTsy
Tufiiniadany mawn U wardestuauudsunvasgalaniAdand wuifnngud nns
UImsdanisssnnivia Jymuaznsdestunainaeudu msiauasUssiiundnsssna
UIBVDINUILIY

Definition and importance of citizenship , roles, principles, virtue, morality in
social dimensions, religion, philosophy, citizenship in the globalization, meaning, characteristics,
concepts, theories, management, good governance creating public consciousness, volunteering,

corruption prevention, measurement and assessment good governance of organization.

0020115 asaumAiansisous 2(-12-3)

Information for Learning

mmvzmaLLazmmﬁwﬁ’zysuaqmﬁauLm ﬂ’]']iJg]l’eNﬂ’]ibL%l ASEUIUNITNAIUN
Vinwen1sansaumna audeinsldansaung n1sAndenuasaTaume NEUAUENTAUmA
N15UTEEUAMAIENTAUNA N1TIATIENUALHUATIENANTAUNA N1TNOABIAAINIANTAUNA
ﬂ?'ﬁL%EJUi’]EJﬂ’ﬁéj"lﬂaﬂLLﬁ%‘UﬁiﬂJ’]‘LﬁﬂiﬂJ mﬁﬁ%auamiaumﬂﬁlugﬂwawmmﬁmmi

Definition and importance of information literacy, processes development
of information literacy skill, needs of using information, selecting of sources of information,
information searching, evaluation of information values, information analysis and

synthesis, extracting of knowledge, writing reference and presentation in academic article.

0020116 wnassusgeaiea s 2(-12-3)

Creative Learning Spaces

AnmnsLazAddYvesuvaIieud msliunduToudiBeaisassdiions
SUIRNRRATIN ANUMINY ANUAIALAYVBULIAYDILMAUSEUSITIATNATIA UTHNNVBIUNES
Seudleasneassd ninensansaume nsidntausnistulraaseudideassd

Definition and importance of learning space, using creative learning space
for lifelong learning, meaning, scope and importance of creative learning spaces, category

of creative learning spaces, collection, services and access of creative learning spaces.

0020117 auISIie WAL T30 2((3-2-1
Meditation for Life Development
ATUMNETBINTNAITE 9aUsEasd 35113 duneu aBuduresnsThau
ANYAUZVRINITUINTINLAZNIVNENT Uselowtluedauld SnvageIn1saofIuaus Lazn1sun
audlUlluTiausesn Ty aunsiunisSeunaznisan Snvae duneu auaulh Usslevives
ATULAZ Y éqﬁmﬁﬁ'aﬁﬂaam AMULANANTEMINaNnz UITaaun LNudsaunznu

Aaaun ytanduitaaun

11
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Definitions, objectives, methods, and the beginning of meditation; the nature of
reciting and meditation, benefits of meditation, appearance of anti- meditation; the way to apply
meditation to daily life, meditation as related to education and operation; the nature, process,
property, and benefits of absorption (Jhana) and insight (Nyana); fundamental knowledge about
introspection (Vipassana); differences between tranquility (Samatha) and introspection, layout of

tranquility and introspection; world cormmunity and introspection.

0020118 Tan dauanden uywduaznisiuasundag 2(1-2-3)
Earth, Environment, Humans and Changes
Tassadrswazrosndsznovveslan nswasuudasweslan SefivRsssueid

NINYINTTTINTIPUARIINGDN N15TANISAIUINEBULETAITHAILIBE19EBU ASUTUFIveY

uywdde fuivRsssuvAuaznisvasuulasdsuindon nsUszgndligiansaumnaiiionis

SansAanndeunazSoAva
Structure and composition of earth, global change, natural disasters,

natural resources and the environment, environmental management and sustainable

development, human adaptation to natural disasters and environmental changes, The

application of geo-informatics for environmental and disaster management.

0020119 WAIUNADITIUSIN 2(1-2-3)

Miraculous Power of Mind

Usnngmsaindansin sruradeyauazBouiunngnisaindssing 4 Afnen
Inuyud milamdsdnding q Bhiuivsednddamunszuiunsmainsimansfessuufiia
ANTAUNA Lﬂ%laaﬁaﬁ‘wmmam%ﬁaﬁuaqumﬁmwﬁﬁmLLazmimisuaqmgwsT

Psychological phenomena in science and Buddhism, methods of training
psychic powers in various ways, measuring the Aura energy in the human body, psychic

benefits in daily life, scientific equipment supporting power of mind assessment.

0020120 nsuituAuIAwEIRI8FURTS 2(1-2-3)
Conflict Resolution through Peaceful Means
LAnLazquiaudands duRnim duAls mstlesiunnudaudsiguuss

N1TIATIENAMUTALET UazANTULTIIUTEAUYAAD YUTU ULazTenInelseina wuIneduRis

Tumsuitiymilanaududam
Concept and theory of conflict, peace, violent conflict prevention, conflict

and violence analysis in personal, community and international levels, model of peaceful

means in solving peace-threatening problem.

0020121 ans wihil waznstidausanluniswaiunfiosdu 2(1-2-3)
Rights, Duties, and Participatory in Local Development
Sy wadaienfudnsuasuting n1sdleswasnisunasesuuudidiusiy avs
wihd Wauin1snisunasesviosdulneg 'gﬂLLUUmsu%umt,asmﬁmaaﬁﬂﬁﬂﬂﬂiaqdauﬁaqau
Jaymuazguassn wvnaudlunasfiemauiliunisunasesiosdulne

12



NanguIuINSFINUNIN §1913910759879 USUUSI WA, 2566 ...

Philosophy, concepts related rights and duties, politics and participatory
governance, rights, duties, and development of local government in Thailand, model of
administration and management of local government organizations, problem, obstruction

and solution trends of Thai local administration.

0020122 sEUUTIINIThne 2(1-2-3)

Thai Bureaucratic Administration

N15UTNITI1VNITAIUNA dauqﬁmmmsd’mﬁaﬁﬁu N1957097UI9 NS
N5£91881U19 M1 AYeIMUIBUTIVNT BaANTBATE $FIaMAL NTuUIFUSFIamAa
Wmthivesds Telduarsednvesiguia Sgutadidnnsednd n1suinisussvuLUY
dinnseiind n1sfuiladesvesuszyivu mssuideyatniaisvesseyisu

Central, regional, and local administration, centralization, decentralization, duties
of bureaucratic units, independent organizations, privatization, gsovernment officials, sovernment
revenues and expenditure, e- government, e- service, public hearing, and public information
awareness.
0020123 guiudiInaiedningn 2(-12-3)

Good Life Through Psychology

NSHRUIANA MR R nwesnudnenin nsusudmlidindanuaviuy
auna N1TIMNUAIN N1sasIuyBedNTus MsiRuIN1IHdl N153AN13A1EINgRYesdIn
NSHRUITILNIENTSISEUINaRATIN

Life quality development, self-development, adjustment for balance and
happy life, life- planning, human- relationship development, leadership, life- crisis

management, lifelong learning for self-development.

(3 nguinerdans walulad wasudnnssy
0030106 NEATLINBNITWAIUIAMAINGIN 2((3-2-1
Agriculture for Quality of Life Development

[

5% ARNUNITLAWYR T ‘Ui‘”IEJGU‘ﬂLLa‘“US‘”Lﬂ%%@ﬂﬂ’]ﬁm‘t}@]'ﬁ msmwsﬁuamw
ﬂllEJ’m’]ﬁ ﬂ’]iﬂi%qﬂﬁijﬁﬂﬂﬂﬂﬂ’]imw@lﬂwaﬁﬂLﬁiiJﬁ“Uﬂ’]‘W ﬂ?iLﬂH@iLW@ﬂ’]uaﬂLiﬂ ﬂ’]iLﬂ‘U@iLW@
mwumaaumwgnm;mu ﬂ’]iLLﬂ‘{jQJ}VI’W\IﬁNﬂ@]%’]x‘iﬂ?iLﬂ‘H@iﬂ’JﬁJU’MﬂiﬁJLLﬁwﬂ’]ﬁLL‘USE‘U LLaenNI9
Lﬁmgammamﬁmmqmsmwm

Way of life and agriculture, benefits and classification of agriculture, agriculture
and climate, applying of agricultural materials to promote health, agriculture for hobby,
agriculture for driving the community economy, problem solving in agricultural products with

innovation and processing, agriculture product value added.
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0030107 WALUTAEKATNSAS19EITAUINNTSY 2(-12-(3
Technology and Creative Innovation

Au3 anuilaifetunalulag nmsidentardssendldiioimuinunndin
nsasNaTIANIRNIINILEaUAUUS UNdsPLLas N siUdB UL Uaq
Knowledge, understanding related technology, selecting and applying to

improve the quality of life to creating suitable innovations for social context and changes.

0030108 HUNNA TINA 2((3-2-1
Good Health Good Life

AUTAUFIUANFUAIN AUAIAYRAZIRNIEVAIN NITRLAFUAINVDI Ueiae
To vann1sldenadeyusedndiu eaunudagiu erwnulusiu wasndaduanguainly

o w

g8
WUz Tu nsldenluneniiie wafinyr auiAeIfvansiandin Ynsuaze1gu n1saua

a o

Y mIn winnssuiazinalulagniguam

LN R R

Basic knowledge of health, importance and dimension of health, health care
of life stages, principles of common household medicine, modern medicine, traditional
medicine and health products used in daily life, drug abuse, sex education, knowledge

related tobacco and cigarette, mental health care, health innovation and technology.

(4 NHUEVINYINITUALAITIANT
0040103 nnsUsenaunisaselua 2(1-2-3)

Modern Entrepreneurship

unAnuagnauifeiumaiduuszneuns msumenlenawazmssuilonnagsia
Tugadifinnsiasundas ysannsanuddemanisunsianisfunisuimsgsia nagnsdmsy
AUsEnauns wag MIdanIsgsnavuInin

Concept and theory creating entrepreneurial, searching for opportunities and
dealing with business in a change age integrate knowledge with the science of management and

business administration, strategies for entrepreneurs and small business management.

0040104 N1INAINYIEYRANA 2((3-2-1
Smart Marketing

LLu’JﬁﬂLLawqwﬁ ﬂ'rﬁLLéti\‘isffuwmﬂ’lﬁmamsluIaﬂﬁﬂﬁ;ﬁu anﬂsmﬁﬁim NISLUSAIU
fAM miﬁ’mumﬂﬁjmﬂ’mm& NFINAAUINE AT N19519R5IFUAN ﬂﬁ'ﬁf}’@ﬂ’]ima’lﬂqﬂiwajﬁu’d
ooulatiuazoonlen msnanaLilegsRaywy

Concept and theory of marketing competitiveness analysis, applying psychology
on consumer behavior, market segmentation, targeting, product positioning, branding, modern
business management, modern marketing management through online and offline, marketing for

community business.
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0040105 deaulneluganavia 2(1-2-3)
Thai Society in Digital Era

AR AITINEarAmNdRUesdiaNgARdTa n1sAsuLUa e sdinulneg
dspugaRdiia mssuideyatnansiiudediviauaziaietiedinueaulay anudilanaziinuznis
Twmalulagfdvialudeasnaassd nsseuiiaznisusuiilugafdviariunssuIuNmdnd Ay
nszninilunasTsuwazasesssunsidmalulagaivia

Concept, definition information with digital media and social networks, the
change of Thai society to a digital age society, understanding and skills in using creative digital
technology, learning and adaptation in the digital age through social processes, awareness of

morals and ethics in the use of digital technology.

0040106 senuuunsiaFasludendvia 2((3-2-1
Storytelling Design Digital in Media
madFessnudomlusuuuunisididesiaenm avmi Fes unaunu uazkiiu
wiellasng o vuunasesiludeRiviaivainvaie
Storytelling through various forms of content storytelling, telling a story by video,

voice, dialogue and various production techniques for platforms in digital media.

0040107 inumsAnwiiearandunaiio 2((3-2-1

Educational Games for Citizenship

AnudrAgueunun1sAnekarauunaiiios Ussianvesnunisdnyl wua
MINMIBBNLUUININSANY e RLNANEN vurvemalles nsldde welulad waguinnssudiu
m:um’:tﬁmmLﬁ'aﬁwmmwmﬁuwaLﬁaa mﬁmaaﬁ@ﬁaﬂiimﬂumsﬁﬂmLﬁamwmﬁuwmﬁaﬂu
szuauUszrsUlang

Importance educational games and citizenship, types of educational games,
guidelines of educational games design to develop characteristics of citizen; using media technology,
and innovation on educational games to develop citizenship, educational games activities

management for citizenship in democratic regime.

0040108 NISNAILININEEYINAIINTZUIUNITIAINTFIAL 2(1-2-3)

Life Skills Development through Social Engineer Process

WAt uineedin wufndmnsdiay wissdledmnsdeay Myduaduliiaa
Tinweineiniesdioimnsdinuriiunssurunislédy manietisuazaiAvudinlunssuaunis
Amnsdsen TnufoRnsiauinueinlagldiedesfledrmnsdsauluiuiidmane

Importance educational games and citizenship, types of educational games,
guidelines of educational games design to develop characteristics of citizen; using media
technology, and innovation on educational games to develop citizenship, educational games

activities management for citizenship in democratic regime.
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2. NUINIVWRANE lsitiaenin 94  uUENA
2.1) NFUIVINUFIUIVIIN 21 wileha
3541103 wanN1sAaIALaTmAlUlagilasdunIanN1snana 3(3-0-6)

Principles of Marketing and Basic Marketing Technology

ATUNALNY WWIRA UNUIN N LAZAIUFIAYVDINITAANN AN NN
N3IIA1A NOANTIUEUTINA MsuUsediunan nsidenaandvang Mseiundsdndun du
UsEaumnen1snann nanswd 510 Femensinsming nsduaiuniseatn maluladvuasion
U lE19MTRa9 1aY ATTOIUITUNNNITAAN

Meaning, concept, role, function and importance of marketing. Marketing
environment, consumer behavior, market segmentation, target market selection, product
Positioning. Marketing mix, products, pricing, distribution channels, marketing promotion.

Modern technology used in marketing and marketing ethics.

3561108 DIANITHATNITIANIT 3(3-0-6)
Organization and Management
wRaiugIu dnuazlasiadiwessdnns wdnnsiants winitlunisdanis
nszuuMsians elvussaidaneiidmuald anwiadeumienisiams Jausssnesdnsg ua
AnusuRiseusediey Tvemstmdnuivgassgianeifiesnldlunsdanisesing
Fundamental concepts, structural organization, principles management,
functional management and management process in order to achieve the goals,
management environment, corporate culture and social responsibility including in applied

the Sufficiency Economy Philosophy to manage in organization.

3561109 nunegsnakasdivdidnvsaiinddmsudusznaunis 3(3-0-6)
Business Laws and Electronic Commerce Law for Entrepreneur
wénngmnedowilunsuszneusitauasindeddidnnseind anumane i

LazUTTLAMYDINDYINY NRvINeIvnegsAalayduq Mifeadestussia mﬁmé?qﬁaqma mMsA iy

gsnamdivddiansetind uazanusulinreuningruevesssng lneAilidassenussanugiuiu

NANNL MY mﬁﬂizﬂauqiﬁﬂﬁﬁuﬁamsmﬁ'ﬂuuﬂaﬂ LLazﬂm“fJuﬂﬂizﬂaUﬂﬁﬁﬁ
Basic legal principles in conducting business and electronic commerce in line

with the origin and types of laws, business law, and other things related to business

establishment of a legal entity conducting electronic commerce business and its legal
responsibilities taking into account the code of ethics, coupled with the law in business

operations to keep pace with changes and to be a good entrepreneur.

3561206 nsUALaznsRudmTugusenauns 3(2-2-5)
Accounting and Finance for Entrepreneur
mnAMAITUNSTYT MsnausuNnsiy MansiEsuLaLIlAEiaaLNTal
N19N158Y N153A51ER N1sUszenAldimalulagnianisiy wagn15uTmsInnIsN1siueg 19
Usdngnm
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Accounting concepts, financial planning, auditing and analysis of financial
situation, the analysis and applying financial technology and efficiency in financial

management.

3562317 N13IANIINITHAAKAZNITANTUIIU 3(3-0-6)
Production and Operation Management
ANNAIAYVDINITIANITNITNAALALNITANLUIY VMU TINeNSTRnISnIs
NARLAZN1TAL LU Namﬂ’]‘wiuqﬂLLViﬂmiLUgEJULLUaQ%iQ@ﬂ’]%ﬂiiu 4.0 NFTUIUNTITODALUULAE
Warnsdndae msldimaluladidvaiosyanlsifuauiuaziing msmeinsaleenune msiden
yhuafidauagnsneds MTAATIEIAUNY NMITANITNATHEARAZNITINUKRUAITINTHARLAENNT
ALY LAgNTAIUANANAIN

The importance of production and operations management, management
roles production and operation, productivity in the era of industrial 4.0 transformation process
design and product development. Using digital technology to add value to goods and services,
sales forecasting, location selection and planning cost analysis. Production scheduling, capacity

planning, operations and quality control.

3562407 N15IANTNUNYBE 3(3-0-6)
Human Capital Management
wunAengufifeaiunisdanisnuuyed unuimmiiiivesnisdanisnunywed
NITUIUMITIANITNUNYEE wssnuduiusuazanudasnielun1sinau seuuansaunanIsinnTs
yusywd MiaLuIyedgeaaiiteruimiludiawasnsiny
Theoretical concepts of human capital management. Roles and Duties of
Human Capital Management, human capital management process Labor relations and
safety at work Human capital management information system. Human capital

development towards the digital era for advancement in life and work.

3591113 wsugmansiiodu 3(3-0-6)
Introductions to Economics
ANYULHATVIULIATBIYLATHAIENS ﬁugmﬁuaﬂiwumwyzﬁﬂ qﬂaaﬁ UNU Uae
nsuslaA NMsuER N13AMUATIA1 weRnTsuvewruTlaa dunu Melduasnasn nveindn nain
Usznnange Teladszrnun@ nsoos MSAU MINU MIARWAYNITTUIAT VBINALNYULALIFUIR
Nature and scope of economics Fundamentals of economic system, demand,
supply and consumption, production, pricing, consumer behavior, cost, income and producer
equilibrium. Different types of markets, national income, savings, investments, finance, finance

and banking. of the private sector and government.
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2.2) NFUIBNANIEATU Lifeandn 66 wiaefin
2.2.1) 3v¥1U4AU 48  wuwNA
3541102 AMWBINGEEIMNIULNNITAAA 1 3(2-2-5)

English for Marketer 1

Vocabulary development and verbal and written communication skills needed for
Marketing listening and reading texts, articles, journals, and authentic materials related to Marketing ;
presentation and taking notes skills using abbreviations, symbols, graphic organizers and outlines;

communicative skills in English in order to promote Marketing

3541202 AMWNDINGEHINIUVLNNITAANA 2 3(2-2-5)

English for Marketer 2

Development of listening, speaking, reading and writing skills in Marketing with the
emphasis on listening to lectures, participating in group discussion, giving presentations, reading articles
and researches, making summaries, and writing reports; and practice of communicative skills in English

in order to promote Marketing

3541303 nsInn1sArUAnad In 3(2-2-5)
Modern Retailing Management
WUIAR NEANIT ATURNY U‘VI‘UW‘V]LLasmméfﬁﬁﬁysummiﬁmﬁﬂaﬂﬂ%ﬁ ULV n9Lden

T Y
o v Y ¥

NATNIAY LALNNTIDNLUUNIIIUAT NSUSINTIRNSILSuAUanatelul nasnauwulluun1sannisavantu

N
gARdYia tiauemelassuimaanlugafdviavsernUfiinsiaunsusuunisivinlugaiava
Concepts, principles, role, meaning, role and importance of modern retail layout,
location selection and store layout design, management in modern retail stores, as well as retail
management trends in the digital age. Present with retail projects in the digital age or practice the

development of retail models in the digital age.

3542105 G EHERH TR 6T 3(3-0-6)

Consumer Behavior

AR wagndnms msAnwmginssuduilae Siesssiuunlihndedngafdsia fuanioons
Lmﬂm'Nﬁ’uag}uuﬁugmmﬁﬁﬂmmuwﬁﬂLLmﬁ@LLawqwﬁmﬁm%aﬂiugﬂLLuumaaﬂaﬁamﬂu w399dla Ay
fioans nstieus Mssud mwdiuazianai uaztladuneuen dulszaunienisnatn Svsnaanuvaedily
$19Beiiiavina aseunta Arflen uarTanssin Sedinadensinduladevesjuilng uasAvivesiuslnauas
N3AUATREUTIAA

Concepts, principles, consumer Behavior Study Analysis of in-depth trends in the digital

age that are expressed differently is based on conceptual and psychological theoretical studies in the
form of internal factors. Motivation, need, learning, perception, memory and will, and external factors
Marketing Compound Influence from influential reference sources Family, values and culture, which

influence consumers' purchasing decisions. and consumer rights and consumer protection.
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3542110 NMSIANTNANN N 3(3-0-6)

Product Management

LLmﬁmﬁ'mﬁ’UﬂamaLLasﬂaqmémﬁmmimﬁmﬁm% N1500NLUUNARAT N1TUTUITAT
duAlvidanAl MSUSISENENaAANg N13IUNLINERANIN N1sHaIRERSugnd nsTmuINagns
nsnaaliaonadestursasTinudnise auvguasnsvandsseuduaivesnsianisudndae s
mMsfvuanagnddnyszaumanmatndulidenndeatiu nagnduan o

Concepts of product management policies and strategies, product design, valuable
brand management, product line management, product positioning, new product development
Developing marketing strategies in line with the product lifecycle Causes and avoidance of product
management failures, as well as the designation of another marketing compound strategy in
accordance with the product strategy.
3542111 N159ANIIIIALALAUNUNINITARIA 3(3-0-6)

Pricing and Marketing Cost Management

ALY ALEIAYVD9T1IAT kA IngUTEaeAluNITAIMUATIAN Ha3ufidansnanonis
draulalunisdasen Tassadesailudemnanisdadming nagndnisnasia mslieseidunuifions

q
Y

Fadulamemsnann a3u535uMIRITIAN

Meaning, price importance, and pricing objectives. Factors influencing pricing decisions,
price structure in distribution channels, pricing strategies, cost analysis for marketing decisions, and
pricing ethics.
3542309 N13IAN1sYRININIIRaIaLazlgaunIy 3(3-0-6)

Marketing Channels and Supply Chain Management

LWIAANITTANITIFUUYBINIINITAAIA NTIATIERLAZAIUAN TrUUAUNUTUNITNTEAY
AUAT NITEADNTDINNYINAITAAIN NITINUHUNITNAIUIYDINIAITAATN NITUTUITASIAUAT NTZUIUNTT
UFM15a113nlUYR94N19n150a1A NITHINTUIYRINIINITAAIA UL KUIAANITIANITIERUNIU waEns
Uszanuaniluldguniu

Marketing channel management concept. Analysis and control, distribution cost system,
choosing a marketing channel, marketing channel development planning, warehouse management.
The process of managing members in marketing channels. New marketing channels. Supply chain

management concept and coordination in the supply chain.

3542403 ﬂ’]ﬁ?ilaﬁ'ﬁ%’]\‘iﬂ"liﬁaﬁﬂL‘%\wuim’mﬁ 3(2-2-5)

Integrated Marketing Communication

WUAAR wazndnNsdeansnansnatn nsiesededeildlunislédonanisnaiauazna
gné msdenldiaiesionisieans msdeansidvianisnaiaiienisiuilunsduuazaiiamsdudn nns
?iamimimmﬂsluqﬂﬁ%ﬁa mMs¥auarUseiiunanisieasnnansnain
msinUFTRIfIoNTNSUNLNSEDAN SN SIANALEIYSANNSARTIA

Marketing communication concepts and principles analysis of factors used in the use
of marketing materials and strategies. Choosing a communication tool, digital communications,
marketing for brand awareness and branding. Marketing communications in the digital age measuring
and evaluating marketing communications.  Walkthrough for digital Integrated, marketing

communication planning.
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3543109 N133ANINIIAANAESIY Il 3(3-0-6)

Modern Marketing Management

wnAnREIfuMsiansTunmanaitln anmwndeumanisean anudRavestoya
N19N139810 WeANTIUUIIAA NswUsdIunatn n1simuanatadivang 15119 undsnEnsdiuen a3
findulaferiudulszaumsnsnatn Msnausy Msivuanagnd MsUFTRRLLNL LazNTAIUANNIS
M3na1n wwIltiionsdanisnsnatatuewias

Concepts of modern marketing management, market environment analysis, importance
of marketing information, consumer behaviors, market segmentation, targeting the market product
positioning, analysis for marketing mix decisions Planning, strategy assignment, plan compliance and

marketing controls. Trends for future marketing management.

3543110  nagnsnisnaiaasielva 3(2-2-5)

Modern Marketing Strategies

wafa AnudAyvesnagnsnenisnatnadelvndlugafdvia n1sysaInIsnagnsn1snaIm
ﬂ’]ifﬁ‘ﬂ‘u&‘lﬂaEJV]SEVINﬂ’]i@]a’]ﬂﬁi@ﬂ"limgﬁluuﬂa\‘i ANNLIAADUNIINITAANN ﬂawﬁ‘dauﬂszammamsmmmﬁ
fianuddsy winnssumemseanadelvd nsleseinsimuiiasyssyndldnagnsnisnainlugsnaase
N3ATIvERULar ST UNaN18lANANITETTUNIINITRAIALAE ANNSURNYE UR DEIAY

Concepts, importance of modern marketing strategies in the digital age. Marketing
Strategy Integration defining marketing strategies for change. Market environment analysis, marketing
strategies that are important and affect the success of your business. Modern marketing innovations,
analysis of the development and application of marketing strategies in real business, as well as

monitoring and evaluating under marketing ethics and social responsibility.

3543111 N13IANITATIAUAT 3(2-2-5)

Brand Management

WUIAA ANNLNY AINEIAEY LazEIUUIZTNIUTDINTIAUAT ANUFUNULSVDINTIAUAT ARUAN
MIIAUAT BIAUTENOUVBIANAINTIAUAT N155USIURTIANAT MTasin ndnyalvemdua Aruinsse
MIIAUAT NTIAHAENSVDIAMAINTIAUAT N1TUINITIANITNINAUAT NITAMUANAYNS N1TINAAU
NNITAAIAVDINTIFUAT mi‘LUJSmﬂﬂﬂiﬂﬂiéaaﬁiwﬂﬂﬂﬁimaﬂﬂLﬁ@ﬁ%ﬂﬂﬂmmmiﬁuﬁﬂ NTILATIZALAZEN
UHUR N133ANT15991EUAIRUANIUNITAINIINITHAIN

Concepts, meaning, importance and components of brands, brand relationships, brand
values elements of brand value brand awareness, brand image creation, brand loyalty, measurement
of brand value results, brand management, strategy determination, brand marketing positioning, and
integration of marketing communications for brand value creation. Analysis and practice brand

management with market situations.
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3543112 N1FIWAUNITANA 3(2-2-5)

Marketing Plan

WUIAA AIUNNIE ANEIATY NTZUIUNITAITINUNUNNNITAAIALAZAI TS ULNUAITHAIN
ogradudunon Tinesianiunisal Aieseiguisiu Inmeidudiuazuinng msdesedlenianis
A3FANA NAENSANIAANA LHUMIANELIIL UHUMIRULaEINLNNSAANA Iesdedunansdmiug s
wazUseauay T;Usl,ms:uLﬁﬂ’;ﬁﬂﬂﬁﬂﬁﬁ’amw,m nsauAun1sUR TR nsTamaliduluniuuny nsin
UfTRnsdeunnunsmaauazmsthiaueununsnanisiueeiilal uaveonlay

Concepts, meaning, importance. The process of planning marketing and writing a step-
by- step marketing plan Analyzing the situation, competitors, products, services, and market
opportunities. Marketing Strategies Operational plans, financial and marketing plans, centralized tools
for directorship and coordination. Operational control, planned measurement, marketing plan writing

practices and marketing plan presentations both on-line and offline.

3543113 n1sRAIARING 3(2-2-5)

Digital Marketing

LUIAR AUEIAYLATNAILINITIOINITAAINAITA NITILATIZAANINLIAAOUNIINITAAN
weAnIsuEUTInARaulatl e-marketing , e-payment Msfvuana1ntvug wSesdlowazimaluladfilily
N13atualun13vINITRaIRTa N155N¥IAINYADANY NTEUIUNITTINTIUARIARNG NAYNSNITAAIN
Fdvia MsUszliunanIssnaInRaTa ngrneassesvlydRiiedes Jyvuarguassalunisigsia
Bidnnsedinduazdondva uavasesssulunsvimsnanniaa

Concepts, importance and development of digital marketing. Analyze the online
consumer behavior marketing environment, e-marketing, e-payment, tools and technologies used to
support digital marketing. Security digital marketplace, transaction process digital, marketing strategies
evaluation of digital marketing, applicable laws and acts, problems and obstacles in electronics and
digital media and digital marketing ethics.
3544105 n1snanalan 3(3-0-6)

Global Marketing

NANNIT WUIAA AUAIAYVDINITAAIALAN ANINWINABUNILATEFND F9AN N3443
ngviang Sausssuuazvalulad uazladudifgdu Anansenudonisdiiugsia N153AN13FIUVBYANS
AITRAIAAING NITAILAZAITNAAUNIINITA Wqﬁﬂi‘smﬁﬁiﬂﬂ N15HUSAIUNNITAAIN NISLEBNNGY
Whmneuayasnsiumtaansusisssulan drulszaumnanismain nagnsuaztadeiidinansemu ilenns
araulalunisiingeanalan

Principles, concepts and importance of global marketing economic, social, political,
legal, cultural and technological environments, and other important factors that affect business
operations. Global marketing database management trade and trade barriers, consumer behavior
marketing segmentation, target audience selection and global product positioning, marketing mix

strategies and impact factors for the decision to enter the global market.
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3544901 AUNUINIINITAAN 3(2-2-5)

Seminar on Marketing

mMylATwissiuddyuazanunisaitagtu Mnansgnusionsnain nstaiiunismain
ANEAINNINITAAIN WINNTTUNIINITAAIN N15TANITNITRaInadelval n1suSmsgnAduius n1sdnnis
FOETNNININAALUUYTAUINTT T3L555UNNTAAIR ALTURRveUsedIALIINIAAR

Analysis of key points and current situations affecting marketing. Focus on marketing,
market potential, marketing innovation, modern marketing management, customer relationship
management, integrated marketing communication management, marketing ethics, social

responsibility marketing.

3544902 ms3tensaaraiosdy 3(2-2-5)

Introduction to Marketing Research

AINUVANE AUEIATY VBINITITEAAIN UTELNNTVBINITIAYNITAAIN NTEUIUNITIFUAANN
Uszhuddenenisnain nsivuadymuas inguszasdvenisidenann wiasdoyauguglivazniend n1s
NUNIUITIUNTTU miéjﬁﬁﬁﬁgﬂﬁaﬂ WATANTANFIBEN Fupsunsiauaiesieitouazninsiadey
AN Msleziteyaselusunsudusesunsadfiionsidemsdinnmans nsideusisnunsive
FIUDINTUNAUDNAIIUITY

Meaning, importance of marketing research, types of marketing research, marketing
research process, marketing research issues determination of the problems and objectives of
marketing research. Primary and secondary resources review valid references, sampling techniques
stages of development of research and quality inspection, tools data analysis with statistically ready-
made programs for social science research writing research reports, including presenting research
results.

2.2.2) FynasniTYU Tidfeandn 18 wuawnn

3542310 n3uelagynna 3(2-2-5)

Personal Selling

LL‘L!’JﬁﬂLLaz‘UVlU’Wmﬁﬁﬁ‘Uaﬂﬂ’ﬁ“U’]EJIG]EJQﬂﬂa aﬂﬁﬂ‘izﬂauﬁugﬂuLﬁlEJ’JﬁJUﬂﬁsU’]EJ ATTUIUNNT
918 Aalzn1svie wqaﬂiiuLLazLm@ﬂﬂunﬁ%@maaqﬂﬁﬂ wazmadalunisuidamieing q Aeafugnén aen
unBsuiunmsTENYARaTvsTauANEISY Tananeeulat uazeewlatl

Concepts and roles of sales by person. Basic sales elements, sales process, art of sales,
customer behaviors and motivation and techniques for solving customer problems with customers,

sales lessons from successful individuals. Both on-line and offline markets.

3543104 N1IAAINUINIT 3(2-2-5)

Service Marketing

WUIAA AIUYNIE ANEIAEY UTZLANTDINAIAUTNIT SNBUZIANIZUDINAIAUIAT ILATIZY
g01un158) WeANTIURUTIAA A1vUAdINUTEauNIINITNAIAUINIT N13IANITAMNAINEImMSUTIAIUTNS
(SERVQUAL) msaisaiuduiusiugnen uagsnyignan TUINTINUHLN TR IAkAE T UANAgNSTI
wingandniulumsussendldlunisaniugsiausnisssna

Concepts, meaning, importance, type of service market, peculiarities of the service
market. Analyze the situation, consumer behaviors, define service marketing spheres, quality

management for service businesses ( SERVQUAL), building customer relationships and retaining
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customers, as well as planning marketing and formulating appropriate strategies for application in

business services.

3543114 NIINAIAYNIU 3(2-2-5)

Community Marketing

wurANAaLaga i laig Uy §5RYNYY wasdavAYNYL N19ILATIE
ANMNKINOUNNITAAIN NSAMUANAIALTINNNE N1TIATIEINGANTIUHUSIAA NsimuINEn sl
nMs¥nnIsaILUszaIN1anIRaIn MsUssandldiunde Susyuruier Suauduaguinig naiuuide
Uy nasughaneliiesunussanald

Community concepts and understanding business and community enterprises.
Marketing environment analysis, targeting the market, consumer behavior analysis, new product
development, marketing segment management. Applying to community products as products and

services, as well as applying the Sufficiency Economy Philosophy concept.

3543115 mMInaaiedenuuaziuandas 3(2-2-5)

Social and Environment for Marketing

LUIAUAATININITRAALT AL INE BN 3LﬂiﬁzﬁLLaﬁmummﬁﬂLﬁaaﬁuﬂmmmwmimmmﬁ
Wasuwlas mnwddgsonsuudnszaunemsnainlviaenndosiunsiudivestiuilan n1sdanisnis
nsmanaLiienseysnEarSnwAINdoNTNIEITITARAYNIEIAL MImanndlden uazuuvnansudlalag
THaSosdionanisnain

Concepts marketing ideas for the environment, analyze and brainstorm ideas about
changing market issues. Importance for aligning market segments with consumer awakening. Marketing
management for the conservation and preservation of the natural and social environment, green

marketing, and solutions using marketing tools.

3543116  n1snanaLilan1sviaalilen 3(2-2-5)

Marketing for Tourism

LAR ALY ANLEATLALDIAUTENBUYRIgNAMNTTINNT iDL dulseau
nInsRaILionsvieadien nsimuanaiaivine LLax‘Wqaﬂisa\lﬁuﬁﬂﬂiuqmammim/imL‘1'7im Pl
A0TUNTULATENINULINADUNIINITUUITY mim\iLquLLazmﬁﬁmuﬂﬂaqmﬁ‘mﬂmmmﬂLﬁamiviaal,ﬁm
waznsdnguuuulassnsviesilenluganasia

Concept, meaning, importance and components of the tourism industry. Tourism
marketing mix, target market determination and consumer behavior in the tourism industry, situation
and the competitive environment, analysis, planning and formulating tourism marketing strategies and

the formatting of tourism projects in the digital age.

3543117  n1sUgyddmsutinnisnaia 3(2-2-5)

Accounting for Marketers

N153ATIERAUNUKATALTI18U8IAINTT TATIRIUAlsvIAYU WSsUBUALNUUIEFUAT
Wisuiflgudnduailddnouins Aiesedanuanunsalumsiiilsvesdud msuimsanudesninms
Fviedud nMsnauEEIuNE Aeneinsaunansiuionssimiedud dhladunu Tasaiene
menziteyamanstyTifiensindula msUszgndlidoyamanistiyTlunisnausuniuaurils
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Analysis of costs and expenses of the enterprise. Analyze income statement. Compare
cost of goods, sold comparison of administrative expenses. Analyze the profitability of the product.
Risk management from selling products, tax planning analyzing financial reports for merchandising,
understanding costs, price structure analyzing, accounting data for decision making, application of

accounting information in profit control planning.

3543202 WMATANITUEUDAIUNITAAN 3(2-2-5)

Presentation Technique for Marketing

WUIAR NENNITNITUEUD ﬂismummazgﬂqumiﬂﬁLﬁuaéﬁumimmmluamumiaiﬁﬂ
y955A9 MINnaununagnslunsiiaue nsidenldinieiiegunsallunisinaue nmsdmidemnalulad
fandiedieldlunisinaue

Concepts, principles of presentation. The process and format of presentation in the
right marketing work in real business situations. Strategic planning in presentations, choosing a

presentation device tool, creating multimedia technology materials for presentation purposes.

3543203 WATAN1TIATIZAUYNININITNAINBEINATUINDT 3(2-2-5)

Comprehensive Analysis of Marketing Problems

NsENURUR Tasrzinsauduinauewuiminisuilalgmninisaainegieseuniu tagld
Joyaliinnmsiasgringinssuguilaa n1suinsdum wasmlieseilenialunisaieuinnssunig
msnan lngldieesilonsnaniiiutagtilumsinngitiym melesgilanuanananianima
vosgIRalazFuRnvey msldmatianmsnsnainuuuilaguilan uayismslavesinemenismanaiiendia
Temalunsudadu minauunazihlUufdilusyssnuiiditauasdrdsfuslnroiavnzean eligsie
A0S NANULS YR UlALAZ UYL IRAIR LA

Practice, analyze, and offer a comprehensive approach to marketing solutions using
insights from consumer behavior analysis. Brand awareness and market innovation opportunity
analysis by using up-to-date marketing tools to analyze problems. Analysis of the market capabilities
of businesses and those responsible. Using consumer-aware marketing techniques and ways to close
market gaps to increase competitive opportunities, planning and implementing a tight budget and

reaching consumers appropriately to enable businesses to grow and compete in the market.

3543204 N5ATIENdaYan1eN1IAann 3(2-2-5)

Marketing Data Analysis

WUIAA ANUNUEY AUAAEY Guaamﬁmﬁ’]zﬁéﬁauuaﬁ/mmimm mﬁmi’wﬁ%’aaﬁami
Wasuwamginssufuilaalutlagtu nszviunislumsiesiesideyamanisnana Ussinnuesnisiases
UBYANIINITAAIN %umuslumﬁLﬂﬁ’lzﬁ%’agawwﬂ’ﬁma’m nsldlusunsupufiamesmenisnaaiiaifi
foya UsglovtinldFuanmslinnziteyanisnisnain nsdling

Concept, meaning, importance of market data analytics. Current consumer behavior
change data, The process of analyzing market data, types of market data analysis, steps to analyze
market data, marketing computer programs for information benefits of market data analytics, case

studies.

24



NanguIuINSFINUNIN §1913910759879 USUUSI WA, 2566 ...

3543308 BIUNAIUNIINATN 3(2-2-5)

Marketing Event

WA NguY fi%'miLLangqumﬁﬂﬁﬁ]ﬂiimmdmimmﬂ wuuesulal wageewlal unum
HinRanssumisnsnatn msafenszuanuaulavesiuslandeduduazuinig nagnénisideniedesilenis
JaRanssumemsnaaiiainzas Wy Aanssumiegsna Aanssucuie Aanssuiunuins Aanssudufn
AanssusuRauTamusssy Aanssuvetesdnsiliuaramiils msuimsau msuimsasesdieluaniunisel
nensnantutagiu

Concept, theory, methodology and format of marketing activities, both on-line and
offline. The role of marketing event organizers to generate consumer interest in goods and services,
as well as strategies for choosing the right marketing tools such as business activities, entertainment
activities, etc. Recreational activities sports activities, arts and culture activities, nonprofit organizational

activities, people management. Tool management in the current market situation.

2.3) nguAvRnUszaUNSalIYIInWIeaunafnen lideendt 7 wilefin

3543801 nMsMsLEnUsEaUNSallYINNIINITRaIn 2(90)

Pre-professional Field Experience in Marketing

wunli anmnisvasuntamianisaainlumiiesuniegsia vie gueu laonnsld
NSAUANEY 139 N1TANWIANIUNITAIIIADY AnsmTauAunsaNTinwen1sldn1Y n1sldrauRmes n1sld
wealulad waznisiauiyadannin awsavinawduiiulaegefiszdnsam nisesuadaessenussaly
FgTnnnsnatn iiewseuaundeuneuseninUszaunisalivndn

Market changing conditions in business or community units by using case studies or
scenario studies are prepared for language skills. Computer use, technology and personality
development can work effectively as a team. Strengthening ethics in the marketing profession. To

prepare before training professional experience.

3544801 NMSENUsZAUNTAIIATNNIINITAAIN 5(450)

Professional Field Experience in Marketing

AyrUsAunay : MamsuEnUszauNTalivITNNIINITAAIN

nsialrinAnwladnUszaunisallndnaunisnainluaniulsznaunisvaessans Aels
nsMUANALATEIIETIUINYIME 0019135 Tma TneysannisauitldfneianenguiuaznaUfda
fumsufoiate daliiimsuguimaionfuneazidealumsujiinmungiinnuiasd sdulnadiosdue
Jaymnsindszaunisaliiiniu waziausuuzkuInwAdynilidnsagarslusedlageradnlnin
Uszaunsalneun viselnUszaunsaluasilasansiiee

Providing students with professional experience in marketing in an establishment or
organization. Under the supervision of an advisor or inservice professor, by integrating knowledge
studied both theoretical and practical with practicality. Provide orientation on the details of how you
behave during internships and individuals to discuss the problems of practicing experiences and
suggest solutions to the problem by arranging to practice all experiences or practice experiences and

conduct special projects.
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3543802 NSLASHUANNIANEN 1(45)

Pre-cooperative Education

LuIAnLarUSyy1aniafne n1susudiludian 1aseasneedns n1sma muginishu
ey erwdidoswiuRfungrnenssny mamausudinuazendn nisdnvilasinis nsausnady
MIWIUTIBNUININIT NMIvUsyiRgetazannneaininu meadansadaseulaznsdevdunival Ussau
nsalanfafnwanuIvInsnatauwasasesssulun1sufinnu

Cooperative concepts and philosophy, social adaptation, organizational structure office
administration, introduction to labor law life and career planning, project preparation, presentation of
academic report writing, resume and cover letter, job application techniques and interviews

cooperative experience in marketing and operational ethics.

3544802 dunafnen 6(540)

Cooperative Education

FvisAUnaY : NISIeTENERNAANGY

n1sUURNUMUIR NI Nav IR luauUsENoUN VIS 0RIANIH U gR lag Ysaunns
AnusildannisAnunlundngasiunisujinuesuatioundaduntdnanu nnsdmsinlasanis waznns
hiauelassmanudkuziesmiinauiiss 019158MUTnwuteannsdima ilelmAnrnue sadaug
Tuindnuazausssy Bossaludndn Tdnvasidovoyndnamiduiudensuftfem welidudade
filnaauiRnssunudsinisvesmaaussnuiindenazshaulduiilednionsinu

Performing professional work according to the discipline in the establishment or
graduate user organization by integrating the knowledge gained from the course education with the
practical work as one as an employee. Project preparation and presentation of projects according to
the recommendations of the nanny staff. Advisors or Inservice teachers to gain skills professional
knowledge and morality, professional ethics, character or personality necessary to perform the job in
order to be a graduate who meets the needs of the labor market who is ready to work immediately

upon graduation.

3. NUINIYUADNLES laitfaendn 6 N

Fonanmedniidaaeuluumine donusgnszuas Inglidrdeutused viieoiSounuds
wazdadlsiduneinidmueliFoulnglidumhefesalunasinsdifavdngnsvosaenivi Faindnw
ansndenizeulanumuatnuasauaula
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